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Whatis Lead Retrieval/SWAP?

How to Activate SWAP?

How to Scan a Badge?

Easily Edit Contact Information

Where to Add Notes?

Lead Rating

Survey or Custom Qualifiers

How to Pick a Contest/Drawing Winner?

Where to View Leads and Download Your Leads?
What information do | receive when | scan a badge?
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The Value & Benefits of Lead Retrieval

You may be asking yourself what is Lead Retrieval and why do | need it? Lead Retrieval is the
process of capturing data at a live event. Some of the key benefits of Lead Retrieval are:

» Captures engagement with prospects and customers
* Enables a seamless conversation without having to write down contact information
 Capturevital notes on interactions used when routing leads for efficient follow-up

* |tisa cloud based app so nothing can be lost




Exhibiting at Pittcon is big investment and you want to
make sure you are getting the best ROI. You return from
the show excited to follow-up with everyone you met at
the show. You more than likely spoke with hundreds of
attendees who are interested in your products and
services and are waiting to hear from you. Thatcan be
quite an undertaking. Imagine having every single lead,
note, and survey all is 1 place directly at your fingertips.

* Collect and qualify sales leads
* Quickly convert leads into sales
* Maximize their ROI

* Simplify lead retrieval and collection




Here’s what Exhibitors are Saying about SWAP Lead Retrieval...

“Seamless and easy.” “It has been an easy tool to use when

“Works great, we have had no ~ approached by prospects..”

problems. The people are always
very helpful at the show to get me
up and running... | am not that “Easy to use. Good system.”
computer savy and they are -

always good to deal with and a

short line.”

“SWAP has been a great tool for organizing
our leads. | would recommend this app to
anyone in the show!”

“Fairly simple and straightforward” -

“SWAP is so user-friendly and such a
key element in our show experience.
My favorite part of the app other than
the gathering of information is the

“Overall really good. The
applicationis easy to use and
understand. The website is

“I'have used SWAP as long as |
have been an exhibitor.”

basic to retrieve leads and to personalized notes we can add when
review the type of customers we scan badges. Helps tremendously
that visited our booth.” “Easy. Will use it again at Summer when | download all the information
- Fancy Food Show” into an excel spreadsheet; makes for

easy sortingl.”
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How to order lead retrieval

2 ways of ordering ExhibitorPortal

* You canvisit your Pittcon
Exhibitor Dashboard and find
the lead retrieval link

Find Your Show & Company

Show Name

* You canvisit your Maritz Q2026 PITTCON (3/2026)8
Exhibitor Portal, find the 2026 0 | Exhibiting C .
Pittcon Conference & Expo and FibHIng mompany Hame

type in your company name.
Next =

Sign In with Username or Activation Code &)




How to Activate SWAP?

Add Event

* Go tothe Apple App Store or Google
1543.4232 06017852 Play on your device and search for

o SWAP by Maritz.

* Typeinthe 16-digit activation code.
(same for everyone in your booth)

Are you Michael Miller, \WAP
r

* Typeinthe user’s unique registration
badge ID number (different for
each user).

* Tap activate.

« DO THIS BEFORE YOU GO ONSITE!!




4:28 PM

Capture

RECENTLY CAPTURED
5/5/20,4:27 PM

Amanda Francis
President, BSU

5/5/20,4:27 PM
Ken Smith
Supervisor, ALTI Inc

How to Scan a Badge?

* Taptheyellow bar at the top that
says “Scan QR Code.”

* Pointthe camera lens towards the
QR code on the badge to scan.




How to Scan a Badge?

ancel Validation

* Another optionistotap on
enter ID. Simply enter in the
attendee’s badge ID number
located next to the SWAP

First Letter of Lead's Last Name?

C

N <) O

2
K
R
W

L
symbol on the badge. KEN
. . SMITH @
* The device will then prompt South Yarmouth, MA
you to enter in the first letter ATTENDEE Y

of the last name.




Fasily Edit
Contact Information

* Tapon theedit pencilicon.

 Edit oradd information to the
attendee’s record if they indicate
something is missing

l and NAatail

Edit Lead

ken.smith@alti-net.com

Phone
5085555555

Phone Extension

Fax

Title
Supervisor
Company
ALTl Inc

Company 2

8 76% ==

Cancel




Where to Add Notes?

 After scanning the lead, simply tap
on the Notes icon.

* Notes may be typed in manually or

you may use talk to textifyour
device has this feature.

ol Verizon & 1:12 PM @ OF100% 42

€ Lead Detail Notes

Take notes here.

Use your talk to text feature on your device!]




& Lead Detail Rate EaCh Lead

3021
George Freund
Meta Systems, Inc.

* Tapon thestars to rate each lead.

Phone:

1234 Business Parkuiay * Each lead can have a rating from

Apart 2345

Brownsville, MD 21715 Hot l tO 5 Sta rS

Captured on: 8/18/21 3:40 PM

Demographics match: 11%

Cold

28 ™ E

Demog rap hics Su rvey Project has budget and startsin 7

months. George is the decision maker

and has 3 others advising him.
Send Collateral Add to Contacts

Capture Leads Settings  Account More




Exhibitor @& Dashboard $ Shop &t Leads I [ Surveys I Resources @ Collateral

Surveys

Active surveys are shown below. To see both active and deleted surveys, or to re-order surveys, click "Manage Surveys.”

b

Standard Survey
3 Question(s)

Acme Corp. ™0

Trade Show Survey
3 Question(s)

Activating Your Survey

In the SWAP app, go to "Settings". The survey currently active on your device will be shown.
iOS users - to switch to another survey, tap the survey you wish to use from the list displayed.

Android users - to switch to another survey, tap "Surveys" and select the survey you wish to use from the list displayed.

Add a Survey or
Custom Qualifiers

Log into your exhibitor
portal and click on the
Survey tab.

Create your own qualifying
questions or start with our
“Standard” Survey and
add to that.

Question types maybe:
choose one, choose many
or free form.




Add a Survey or
Custom Qualifiers

* all Verizon & \ 2:39PM @a7%m )

S i

Back Standard Survey Next

Purchase Authorization ° Branching IS an OptiOﬂ available for d
more in-depth survey.

* Questions can be kept in a standard
priority so they may be skipped, or
they can be made required and the
user must answer the question
before proceeding.

* Please note the text limitation for each
question and answer is 150 characters,
which includes spaces and
punctuation.




Using the Survey in the App

* Onceyou scan a lead, tap on the
Survey tab.

* Ifyou have setyour questions to
required, pop up notifications will
appear should you try to exit the
screen without answering the
survey.

* Don’t have time to fill out
the survey? You can go back to a
scanned lead and add or edit
responses at any time.

«1 Verizon -

{ Capture Lead Detail

2118
Ken Smith

ALTI Inc
Supervisor

Email: ken.smith@alti-net.com
Phone: 5085555555

2500 Main St
South Yarmouth, MA 02664

Captured on May 5, 2020 at 4:27 PM

s A A A
Yo Y Yo Yo Yo

Sy 1

Demographics Survey

= U

Send Collateral




How to Pick a Contest/
¥ Connect ~ [EECIRELCEE &% Resource D ra\/\/i n g \/\/i n ne r?

Exhibitor @& Dashboard $ Shop

Surveys

IAAPA Expo 2021 ®

&= | eads Detail

* Log into the exhibitor portal.

* Click onthe “Pick a
X Booth Prize Winner!” Tab.

CAA N, on Member xhibitor .
g 2 A rorvew S * Itwill randomly choose a

K McMahon .
Maritz Glohal Events Wlﬂﬂel’ ]cl’Om yOUI' IeadS
123 Main Street
Frederick

MD, 21703

(P) 8656888888
test@tester.com

2 K McMahon

+ Contact Info

Notes

RATING




Where to View and
Download Your Leads?

Your Show

&% Leads

* Loginto the exhibitor portal

* C(Clickonthe Leads tab.

« Simply view leads here, or tab the
download button to download the

leads.

e Use the filters on left to sort the leads
based on salesperson, demographics
and more.

* Leads are stored in the exhibitor portal
for 2 years and you may download
them as many times as needed.

$ Shop Surveys % Connect ~

1-40 of 3872 results.

a Dustin Burkett sturctures Superintendent
Company Email
Wagman Heavy Civil, Inc.

City State
York PA
Lead Date

3/16/20 10:41 AM

Notes
Nate - very interested

[l Paul Cassidy

Company Email

Elliott Equipment Company pau@elliottequip.com
City State

Omaha NE

Lead Date

3/14/20 10:07 AM

Notes
Mike o

Salesperson
SCOTT PETERS

Country
us

Salesperson
SCOTT PETERS

Country

us




What information do | receive
when | scan a badge?

» Capture date &time

» Salesperson or device that scanned the lead
* Name/Title/Company

* Mailing address

* Email

* Phone

* Any demographics capture in registration
process including purchase authority

* Notes

* Survey results (if applicable)

< Lead Detail

30217

George Freund
Meta Systems, Inc.

Phone:

1234 Business Parkway
Apart 2345
Brownsville, MD 21715

Captured on: 8/18/21 3:40 PM
Demographics match: 11%

S 1 B

Demogra p h |CS Su rvey Project has budget and startsin 7

months. George is the decision maker

and has 3 athers advising him.
Print Send Collateral Add to Contacts

o
B

Capture Leads Settings  Account More




@ Maritz

Email Marketing

powered by SWAP Reach Email Marketing
Powered by

SWAP Reach P

*  NEW!White Glove email marketing services

* Full Design/Creation or recommendations on Wi
CU l’l'e ﬂt ma l’ketl ng materlalS Introducing Email Marketing Powered by SWAP Reach. This p ful tool allows exhibitors to

engage with their audience ahead of the show with strategically timed eblasts that build brand
awareness and position themselves top-of-mind as attendees plan their booth visits.

* Ability to send a marketing email to a select T MCLuSions
group of attendees or all attendees 1. Emaitpesien

Selection of email design templates (mobile-friendly)
+ Company branding (logos, colors, fonts) BARIDOWN
« Visuals (images, graphics, icons) _

° | «+ Call-to-action (CTA) button design
POSt Sen d d ata m et rl CS + Review & approval of final design
. Content

* Questions? Email Maci.Loughery@Maritz.com ! SRR
+ Products/services descriptions

« Links (exhibitor website, trade show website, etc.)
+ Proofreading and editing

. Target Segment
« Selection of target list
+ Personalization tags
+ Schedule send date & time

Baridown - Bio

. Testing
« Link function testing
« Spam filter check

. Distribution
« Email send to targeted list(s)
« Delivery confirmation
+ Address bounces and unsubscribes

. Post-Send Analytics
+ Total number of emails sent
+ Total number of emails opened
« Unique number of emails opened
« Time of day emails were opened in the first 24 hours
+ Total number emails opened each day in the first 5 days




Questions &
ANSWers
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@ Maritz Global Events:

exhibitorsales@maritz.com
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